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The article reveals the main problems of forming professional identity in the conditions of mass media conver-
gence and improvement of communication practices. It has been determined that with the transition of media to digital
technologies, the question of professional identity receives a new sound, while maintaining its reference properties. The
features and key directions of the transformation process of the journalists’ professional culture in the light of ongoing
modifications in the sphere of information and communication technologies have been identified and substantiated.
Convergence as a phenomenon of universal journalism within the framework of professional identity determines the
direction of further progress of the mass media. The dynamics of the development of media convergence regarding the
mutual influence of traditional and new mass media makes it possible to assess the degree of adaptation of regional
media to modern conditions in terms of improving their technological and dialogue capabilities in creating and broad-
casting content. It has been confirmed that with the expansion of the global network, the importance of mass commu-
nication as a form of intellectual activity increases. In the age of active development of media technologies, when there
has been a redistribution of labor in the media sphere, which entails an increase in the intensity of work, specialists are

needed who have the skills to work efficiently in the media of various formats — print and electronic.
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Introduction

In the modern era of information and com-
munication technology, we are witnessing a
digital revolution, which has greatly accel-
erated information exchange throughout the
world. In terms of efficiency, visibility and ac-
cessibility, the Internet is superior to traditional
media. In the history of the media, the speed
of reaching a multi-faceted, diverse audience
is unparalleled. The generation of consumers
of information distributed through the media
in the new century had the opportunity to ob-
serve the creation of a polyphonic communica-
tion product.

Traditionally, indicators of the level of
innovations’ development in the country, as
well as other factors, as a rule, are evidenced
by the emergence of modern technologies and
the technical equipment of production. Such
a noticeable progressive phenomenon for the
service of journalism, for example, at one time
was the introduction of printing complexes,
later the formation of the radio and television
broadcasting industry, the construction of tel-
evision centers and radio stations, the inven-
tion of the linotype, phototypesetting, laser,
computer, etc. In recent years scientists have
repeatedly confirmed the undoubted signifi-
cance and uniqueness of new forms of commu-
nication between content producers.

The task of our research is to investigate
the ways of development of convergent jour-
nalism as information social phenomenon in

the context of professional identity in various
countries, but also to present the evolution of
views on the processes of scientific and practi-
cal understanding of media resources, to show
the attitude of theorists and practitioners to in-
novations in this sphere.

The hypothesis of the study is that the
sources of information under the influence of
new technologies are subject to modifications,
which entail a change in their nature, some
functions, and orientation. An important factor
in the formation of a personality with a high
need for self-determination is the professional
identity of a journalist.

In the structure of this work, the concept
and issues of identity are used to describe a
set of attitudes, motivations that reproduce a
kind of collective standard in order to deter-
mine one’s place in the world, in accordance
with traditional social prescriptions and values.
Since self-identification is a process of one’s
own choice and movement of an individual
along the intended path, by professional iden-
tity we mean the result of self-determination of
a person who identifies himself with the pro-
fession as a vocation and strives to become a
full-fledged representative of the profession-
al community.

Innovations in Internet communication for-
mats, the transformation of mass media contrib-
ute to the deepening of the basic characteristics
of identity and stimulate the formation of per-
sonality. In conditions of media convergence

EUROPEAN JOURNAL OF NATURAL HISTORY Ne4, 2024



Philological sciences

the idea of introducing universalization is be-
ing popularized. New types of skills and abili-
ties, as well as the desire to master them to per-
fection, are of great importance and necessity
for the manufacturer of mass communications.

Materials and methods of research

Observations show that in the digital era,
the creative activity of a journalist compared
to the previous period has changed significant-
ly due to the increasing influence of informa-
tion on the progress of mankind. Mass media
in the information period is one of the main
sources of knowledge about the world. Trans-
formations in this area, concerning such areas
as new forms and methods of media consump-
tion, experimental formats, are taking place
rapidly. These factors certainly have an impact
on the future of journalism. Thanks to modern
technologies, the properties of interactivity,
the media have become more efficient, the ad-
dressee has the opportunity to receive the latest
news and conduct a dialogue in real time.

In the world communication science in the
second half of the twentieth century, informa-
tion was ascertained about the integration of
innovative processes in the field of storage
and disseminat ion of various kinds of infor-
mation, about the unification of previously
disparate media, which among scientists was
called convergence.

A.G. Kachkaeva sees in the ongoing pro-
cesses the result of revolutionary changes in
the world of mass media in the 21st century,
arguing that changes in traditional media edito-
rial offices are inevitable on a global scale, and
we must prepare for them [1, p. 413]. This is
also evidenced by modern research by scholars
from China [2], Malaysia [3], etc.

The new century was marked by active
convergent transformation processes in the in-
formation sphere, which, in turn, is of undoubt-
ed research interest. Foreign print publications
were the first to use multimedia technologies
and new formats of text and graphic materials,
as well as adding video and audio publications
to the content. Moreover, they were the first
to create mobile versions of sites and explore
new platforms and ways to improve and ex-
pand the capabilities of their materials. By the
mid-nineties of the last century, video materi-
als began to appear in online versions of Amer-
ican publications.

The analysis showed that the pioneers in
the post-Soviet space were the Russian sites of
publications: ‘Nezavisimaya Gazeta’, ‘Izves-
tia’, ‘Kommersant’, ‘Komsomolskaya Prav-

da’, ‘Moskovsky Komsomolets’. Since 1994,
the addressee gradually began to get acquaint-
ed with the Internet analogues of these popular
newspapers. If at first they were an absolute
copy of the printed edition, then after a short
period of time they already represented com-
pletely independent multimedia resources. An
example of purposeful work to prepare for the
transition to a new format, associated with cer-
tain risks, can be ‘Rossiyskaya Gazeta’. The
publication appeared more than twenty years
ago and today is a multi-structured media en-
terprise. Since its emergence, journalists have
constantly faced certain difficulties in adapting
to new conditions.

The use of sociological methods made it
possible to form a unique method for obtain-
ing data on the psychological situation in the
editorial team. According to Kallioma L.A.
[4], the possibility of independent acquisition
of new knowledge, skills and competencies by
individuals with the help of textbooks and the
open market of educational services was iden-
tified. The problem of adapting the editorial
staff to production on a convergent basis was
successfully solved. In the conditions of mass
media transition to digital technologies, the
professional identity of a journalist retains its
reference properties, which undoubtedly con-
tributes to the implementation of the socially
significant functions of journalism.

Similar creative innovations can be ob-
served on the Internet sites of radio stations,
where journalists and radio hosts have also
achieved the possibility of direct communi-
cation with the audience in real time. As is
known, the emergence of new technologies
is changing the methods of broadcasting and
commercial distribution of products, which af-
fects the creative process of radio workers.

New media make their own adjustments to
the life of Kazakhstani society [5]. In the Re-
public of Kazakhstan, where the percentage of
the population with access to the Internet and
mobile communications is quite high, modern
technologies are actively used as an effective
and profitable tool for marketing and media
communications. In Kazakhstan, the process of
convergence is also successfully mastered by
regional media. Acquaintance with the practi-
cal experience of domestic editorial offices
is of considerable interest not only for nov-
ice journalists.

Kazakhstan’s 24-hour entertainment TV
channel “New Television” can be considered
unique in its kind, where we observe the fusion
of radio and television live. Related to the TV
Company ‘ART’, it is a member of the Nation-
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al Association of Broadcasters, is a member of
the media group together with TECS-Radio.
Based in the city of Karaganda, it presents
high-quality content for various categories of
TV and radio listeners: interesting and excit-
ing projects, reality shows and good films and
series of Russian and Western production, talk
shows, humorous programs, sports broadcasts
and music videos. Also, the viewer is offered
information and analytical programs covering
the latest events in the region, country and the
world and a number of shows of their own pro-
duction. The potential audience of the channel
is about three million people. With the volume
of daily broadcasting — 24 hours, the basis of
broadcasting is its own production. Broad-
casting is effective in the fact that it provides
people with unlimited access to the transmit-
ted message.

Results of the research and discussions

The convergent media format contributed
to the formation of conditions for the develop-
ment of the photo reportage genre. It can be
stated that a number of traditional genres of
journalism have undergone changes, turning
into multimedia ones. From the practice of
Western publications, domestic editorial offices
perceived the orientation of the content mainly
to the news nature of the materials. Attention is
drawn to the departure of convergent editions
from analytics. Of course it’s not easy to single
out the typology of online publications, since
“pure” genres began to give way to new, “hy-
brid” ones. We can observe in the publications
of new media that, for example, the authors
easily supplement a note with elements of a
report; sometimes they replace a classic report
with a survey or interview. As a result, the au-
dience is given a “multi-genre” work. The re-
sults of the analysis indicate that “pure” genre
forms are preserved only in clone publications
that completely copy their traditional versions.
It is important to note that the convergence of
the media becomes a kind of impetus for the
emergence of new unified genres. For example,
the terms ‘infortainment’, ‘edutainment’, etc.,
were extremely rare in domestic publications.

The analysis shows that the media land-
scape has been significantly updated thanks to
the formation of convergent editorial offices,
when it became possible to produce content
for different platforms in the information and
communication sphere. In this regard, a trans-
formation took place in a number of areas in
the professional community, which affected
not only the modification of responsibilities for
a certain category of employees in the editorial

offices of mass media, but also the redistribu-
tion of labor in journalistic teams, as well as
the emergence of new specialties. The prac-
tice of foreign and domestic media shows that
modification of the production process with
competent organization of adaptation activi-
ties helps to increase the intensity of informa-
tion transfer. The transition from a traditional
editorial office to a multimedia newsroom can
seriously change the usual way of life, new re-
quirements for the organization of the team’s
activities are expected, as well as the need to
equip editorial offices with modern equipment.
Examples show that in this situation of reform,
as with any innovation, there can be both sup-
porters and doubters.

We analyzed the attitude of employees of
different editorial offices to innovative pro-
cesses in the media sphere. Most journalists
and media executives are generally supportive
of team innovation, but there were concerns
in the oral survey that universalization would
complicate the work of preparing a particu-
lar media. Opinions were expressed about the
need to preserve key specializations with the
ability and skills to prepare materials for dif-
ferent media platforms. In addition, among the
reasons that raised doubts were, for example,
the following: excessive intensification of la-
bor will cause a decrease in the creative pro-
cess of a journalist’s work and eventually turn
into an ordinary news broadcast; the use of
secondary information will lead to the loss of
its exclusivity; classical methods of journalism
will be lost; creative employees who are forced
to work in different formats risk losing their in-
dividuality, since it is quite difficult to simulta-
neously comment on an event and film yourself
against the backdrop of what is happening.

Another important problem is the psycho-
logical state of workers who have extensive
work experience and are unwilling to adapt to
fundamental changes. The transition to a new
labor system causes psychological discomfort
for older employees, creating a stressful situ-
ation for the media as an industry in the con-
text of convergence. The study of the scientific
problem and the experience of the successful
transition of a number of editorial offices from
traditional to convergent, despite different
views on convergence in the journalistic com-
munity, confirmed the relevance of the organi-
zational structure of the media, a new business
model, and modernization of the creation and
distribution of information products. Under
the influence of convergence — this multifac-
eted and complex process that cannot occur in
the same way in different editions of the mass
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media — ideas about channels of communica-
tion and information have changed significant-
ly. The revolution in the field of information
technology naturally contributed to the gradual
transformation of traditional journalism into
convergent journalism. Due to changing needs
and requirements, the modern consumer wants
to receive news not only promptly, but also at
a convenient time for him, moreover, through
a certain channel of information. These fac-
tors, of course, require additional skills from
journalists, the ability to revise, rethink, and
improve familiar operating principles. A con-
versation with domestic journalists who have
already switched to new forms of work made
it possible to determine the main professional
competencies of a modern Internet journalist.
First of all, his activity is inconceivable
without a broad general competence: high lit-
eracy, awareness in many areas of life, quick
learning, and critical thinking are important.
He must think sharply, be creative, mobile, ac-
tive. Such a journalist must also learn how to
quickly create multimedia content, that is, pro-
cess information as quickly as possible and be
able to write text, take high-quality photos, and
shoot videos. It is important to have modern
technology. In our opinion, this is why Western
experts propose to consider the process of con-
vergence from the standpoint of new profes-
sional roles and skills of reporters and editors.
In this regard, the work of the Swiss scientist
Patrick Ramey is interesting and useful for un-
derstanding the key aspects of activity in the
new conditions [6, p. 72]. The study deepens
popular theories about professional identity
and active processes of adaptation of media
employees at different levels: social, discur-
sive, blocking the negative and stimulating the
positive effects of information technology.
Paul Bradshaw considers it expedient to in-
troduce new positions in each convergent edi-
tion or, as he calls it, new roles [7]. According
to L.P. Shesterkina, the new roles include: an
aggregator editor, a mobile journalist, a multi-
media producer, and editor-expert. The duties
of the editor include creating a community on
the Internet, holding discussions, answering
questions, and supporting constructive activity
[8]. In accordance with the named specializa-
tions in the converged newsroom, employees,
using various formats, must complete tasks to
create media products. The idea of introducing
a “universal journalist” is being actively pur-
sued. The tasks of such an employee include
not only the skill of writing a text, he must also
independently shoot a video, edit it and voice
it, master the skills of working with photo-

graphic equipment and much more. Members
of the scientific project “European multimedia
news environment” characterize the univer-
sal journalist as a specialist who owns more
than one journalistic specialization [9, p. 83].
In other words, one person, trained in special
courses and mastering modern specializations:
newspaper journalism, Internet journalism or
radio-TV journalism is now doing work that
was previously distributed among several of
his colleagues.

It is characteristic that foreign sources of-
ten contain the concepts of cross-media trained
journalist, multi-skilling journalist, i.e. a jour-
nalist with the skills to prepare materials for any
media and various media platforms [9, p. 83].
We also meet the concepts «do-it-all journal-
ists» [7], journalists doing different types of
work at the same time. Spanish scientific ex-
perts consider the term multiskilling [9] as the
ability to prepare content for different media,
the ability to cover different topics.

The concept of universal journalism within
the framework of professional identity involves
regular training and retraining of employees.
With the end of an educational institution, the
acquisition and regular updating of knowledge
should not stop. In a rapidly changing infor-
mation environment, people should be able to
improve their skills from time to time, receiv-
ing a modern education. It is educated people
who have become producers of information
who receive economic and political power in
society. The relationship between theory and
practice of teaching students new information
technologies and examples of restructuring the
traditional editorial board into a convergent
one are presented by scientists from the Fac-
ulty of Journalism of KazNU [10].

The main value in the modern world, un-
doubtedly, is information and knowledge. The
attention of the mass media is shifting to those
areas that are more focused on innovation,
cognition, understanding the realities, and self-
identification of the individual.

The profession of a journalist requires seri-
ous knowledge, skills, universal competencies,
talent, intelligence, ethical standards, attention
to social problems, etc. from the creators of the
media. Journalists today are included in the
processes in which communication through the
latest technologies has become not only a form
of life, but also an opportunity for self-reali-
zation in the space of convergent journalism.
The professional identity of a journalist can be
considered both as an indicator of his profes-
sional and personal qualities, and as a factor
determining the choice of a specific media
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specialization, the desire to improve. On the
basis of the study, it was found that the world-
view, beliefs, values of journalists, reflecting
the process of self-identification, are formed
when choosing certain options among a variety
of alternatives.

For effective professional work, superficial
knowledge and the ability to do a little bit of
everything are not enough. In our opinion, in
order to achieve effectiveness and efficiency in
convergent media, a journalist needs to study
well the specifics of activities in traditional
media. The undoubted advantage of digital
technologies is the distribution of any kind
of media content in real time at a reasonable
cost. In the age of active development of media
technologies, when there has been a redistribu-
tion of labor in the media sphere, which entails
an increase in the intensity of work, special-
ists are needed who have the skills to work ef-
ficiently in the media of various formats — print
and electronic.

Thus, convergence as a phenomenon of
journalism universality within the framework
of professional identity determines the ten-
dency of further progress of mass media. The
development of the Internet and mobile com-
munications can no longer be stopped, and its
expanses have no boundaries and provide great
opportunities for further improvement of the
latest technologies and the professions associ-
ated with them. It should be noted that scien-
tific discussions related to the formation of the
process of convergence and identification of
intentions are actively continuing in different
countries of the world. Both foreign and do-
mestic researchers note that during the transi-
tion to new forms and methods of work, it is
necessary to implement not a forced, but a bal-

anced, purposeful, systemic-activity approach.
Mass communications, functioning in time and
in the information space, have a significant im-
pact on the formation of new generation, in-
cluding the generation of journalists on whom
the future of the media depends.
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