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The objectives of the study and forecasting of
demand and sales are identifying prospects for de-
velopment of the enterprise, competition, economic
conditions and other factors affecting the sales of
products. On the basis of these predictions the fol-
lowing processes are done: production planning and
financial activities, decisions about the scope and
targeting of investment, the need for production fa-
cilities, and, consequently, new sources of supply
companies, engineering development, etc.

The demand for some products is easy to pre-
dict. This applies mainly to goods with stable or
growing sales in a stable competition. But most of
the markets in the different realities of the unstable
domestic aggregate demand or demand for certain
goods companies, so quality of forecast prepara-
tion may be a key factor determining the success of
the enterprise. Poorly same prediction leads to the
accumulation of large inventories, a drop in com-
modity prices, or, conversely, to the impossibility
of sales due to the sale of goods and the rapid de-
pletion. The greater the volatility of demand, the
greater the need for accurate forecasting and the de-
velopment of methods of forecasting the company
is experiencing. In short, demand forecasting and
sales should be considered as an important means of
improving the control system engineering company,
to optimize its activities, enhance vitality and com-
petitiveness, which determines the manifestation of
great interest in this issue at the Russian enterprises.

The problem analysis and forecasting of de-
mand and sales of engineering production is rel-
evant and requires new modern methods, approach-
es, methods and recommendations to implement
the mechanism of sales management engineering
production in market conditions.

The main purpose of the work is to study the
problems of analysis and forecasting of sales and
development of methodological and practical rec-
ommendations for improving the organizational-
economic mechanism of forecasting sales of enter-
prise engineering industry.

Thus, it is necessary to solve the following
tasks: development of a strategy of long-term mar-
ket forecast of engineering products; a study of
the theoretical aspects of the definition of current
and future demand and sales in a market economy;
analysis of the current state of the organization of

research and forecasting of demand and sales in
the mechanical engineering enterprises, identify
common trends in the development of this sphere;
identify ways to improve the existing enterprise
technology research and forecasting of demand and
sales of finished products.

The work is submitted to the International Sci-
entific Conference «priority directions of develop-
ment of science and technology», Italy (Rome),
April 9-16, 2016, came to the editorial office
on 25.01.2016.
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Purpose of the research. To work out complex
measures to develop the financial-economic incen-
tives to improve the investment climate in Kazakh-
stan in the new global reality, based on the results
of the research, which are presented in table form
the SWOT-analysis of the investment climate in
Kazakhstan, which demonstrates the strengths and
weaknesses, threats and opportunities of Kazakh-
stan in this issue.

Results of the research. Package plan for the
implementation of the financial-economic incen-
tives was proposed to improve the investment cli-
mate in Kazakhstan considering the world experi-
ence on the basis of the SWOT-analysis method the
investment climate of the Republic of Kazakhstan.
In particular, to overcome technological backward-
ness were offered:

— assignment to deduct the cost of purchase in-
tangible assets used in the production of high and
medium technology products;

— tax exemption of royalties received by the re-
sults of scientific research, scientific and technical
developments, and development activities;

— provision of tax holidays for 5 years of cor-
porate income tax, land tax, property tax, social tax
for legal entities whose income from the activities
of production of high and medium technology prod-
ucts is not less than 90 per cent of the total annual
income from all activities.

Purpose of the research. To work out recom-
mendations to develop of the financial-economic
incentives to improve the investment climate
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