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Non-fi nancial instruments of the state support 
to develop the export potential of enterprises – are 
tools that have an impact on the development of 
enterprises – exporters not directly, but indirectly, 
through what any other instruments. State should 
pay particular attention to the tools of non-fi nancial 
support from the fact that these tools are not contrary 
to accepted into the WTO ways to support exporters.

The variety of non-fi nancial instruments to sup-
port exporters at the state level is shown in Table – 
performers are listed for each type of instruments, 
as well as specifi ed methods of interaction with ex-
porters. Among the instruments of government non-
fi nancial support for the development of export po-
tential of a tool such as infrastructure development 
non-fi nancial support of export-oriented enterpris-
es, through which the state provides engineering 
company, plans to export its products, non-fi nancial 
support for the organization of export deliveries.

In Krasnoyarsk Region in 1997 was founded 
JSC “Krasnoyarsk Regional Agency for Small 
and Medium Business Support”, according to 
the Civil code of the Russian Federation and the 
Federal law “About joint-stock companies” and 
the foundation agreement of June 1, 1997. Kras-
noyarsk Region, represented by Agency on man-
agement of the state property across Krasnoyarsk 
Region, is the Only shareholder of JSC Krasno-
yarsk Regional Agency for Small and Medium 
Business Support, possess 100 % of share holding 
in authorized capital. 

JSC “Krasnoyarsk Regional Agency for Small 
and Medium Business Support” conducts the activ-
ity since May, 2009.

The main activities of the Agency are:
● fi nancial support within “Micro fi nancing” 

state program;
● providing guarantees for credit receivers in 

credit institutions according to the Guarantee program;
● consultation on questions about business 

methods;
● trainings for businessmen within a course of 

fi nancial literacy «Begin and improve the business».
For non-fi nancial instruments to support the 

export potential of machine-building enterprises in-
clude activities under the various programs at the 
regional level. 

Non-fi nancial instruments to support exporters

State support Implementers Non-fi nancial instruments of the support
The infor-
mation and 
consultation 
of exporters

● Trade missions of Russia 
in foreign countries
● Coordination Centers to support 
export-oriented small and medium-
sized enterprises
● European Information
Correspondent Center

● Identify business missions Ministry 
of Economic Development
● Establishment of an intergovernmental com-
mission on cooperation between the Russian 
Federation and foreign countries
● Conduct summits and councils with foreign 
partners
● Research of foreign markets;
● Provision of legal, fi nancial and logistical issues

Assistance 
in organizing 
exhibitions 
fairs forums

● Coordination Centers to support 
export-oriented small and medium-
sized enterprises
● Trade missions of Russia 
in foreign countries
● Chamber of Commerce 
of the Russian Federation
● Russian Union of Entrepreneurs
● Russian Venture Company

● Preparation and implementation of projects 
of passports
● Support for the exhibition activity
● Preparation of information about enterprises 
of Krasnoyarsk region for potential partners;
● Preparation and publication of information 
about exporters in international databases

Reducing bar-
riers 
for exports

● Chamber of Commerce 
of the Russian Federation
● Trade missions of Russia 
in foreign countries 
● Russian Union of Entrepreneurs

● Improve access to goods and services
to foreign markets
● Simplifi cation of customs procedures 
and formalities
● Elimination of administrative barriers
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For example, in the Krasnoyarsk region has 
a program “road map” Support access to foreign 
markets and “export promotion”.

The program is designed to ensure the promo-
tion of export production enterprises of the region 
to foreign markets, the formation of the competitive 
environment, active entrepreneurs, exporters, as 
well as the formation of the institutional environ-
ment for the competitive conditions of enterprises 
in the global market.

Among the instruments of state support aimed 
at developing the export potential of engineering, 
you can select a tool, the granting of tariff prefer-
ences to Russian exporters. The system of tariff 
preferences operates under the general system of 
preferences of the United Nations. Granting of tariff 
preferences is a tool aimed at reducing the overall 
cost exporters of goods to foreign countries.

Russian Federation, in accordance with the 
classifi cation of the United Nations, included in the 
list of countries in transition (transitive) model of 
the economy, so the Russian exporters may qualify 
for more favorable treatment to import their prod-
ucts, rather than RNB.

Preferential treatment of imports of goods pro-
vided by developed countries on a unilateral non-
reciprocal order of the Russian Federation and is 
not contrary to WTO rules and disciplines. 

There are Government programs to create and 
develop economic cooperation, developed with 
the participation of the intergovernmental com-
mission on trade and economic cooperation with 
foreign countries. As part of the Commission to 
establish committees and working groups, which 
play an important role in the development of bilat-
eral cooperation between Russia and foreign coun-
tries, aimed at obtaining mutual interest. Intergov-
ernmental committees are established for effective 
interaction between business and the state at the in-
ternational level. The main goal of each program – 
the creation of favorable conditions for the develop-
ment of foreign economic relations of the Russian 
Federation, assistance to Russian entrepreneurs in 
collaboration with foreign partners. 

The European Union and the Russian Fed-
eration signed an “Agreement on Partnership and 
Cooperation”, which is a program of cooperation 
aimed at the implementation of economic and so-
cial transformation. One tool is the organization 
of industrial cooperation among countries at the in-
ternational level, contributing to the deepening of 
industrial cooperation and the formation of a coher-
ent conceptual approaches to industrial policy.

In the Eurasian Union in the framework of this 
area signed the decision of the Supreme Eurasian 
Economic Council “On the main directions of co-
ordination of national industrial policy”. This deci-
sion is the legal basis for the formation of industrial 
cooperation in key areas.

Non-fi nancial instruments of government regu-
lation relate to the environment, provision does not 

depend on the opinions of business leaders. Howev-
er, using this tool does not contradict the block with 
WTO rules, and hence can be used by enterprises 
without any restrictions. As a rule, non-fi nancial 
instruments of state support are advisory in nature, 
the company cannot use them at all.
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In the nearest future high school of Russia will 
have to solve quite a complicated problem: no less 
than fi ve Russian universities must qualify for top 
one hundred of leading universities all over the 
world according to the rating of QS World Univer-
sity Rankings [1]. A poor level of competitiveness 
at world market of the most domestic organizations 
of higher (tertiary) education is mostly defi ned by 
discrepancy between the level of graduates and 
challenges of globalization. Methodical, pedagogic, 
and other components of higher education often ob-
tain over-national features as a result of spontane-
ous and unsystematic internationalization.

Modern defi nition of the idea “globalization” 
in application to activity of educational organi-
zations implies parallel existence of two types of 
processes – internal and external (internationaliza-
tion at home) internationalization [Jade Knight]. 
External internationalization that is being studied 
more closely in Russian high school, is usually rep-
resented by mobility of students, tutors, projects, 
educational programmes and services. External 
internationalization that, according to J. Knight, 
represents a complex of measures that provide for 
development of intercultural communication and 
international understanding skills among students, 
embraces almost all aspects of educational organi-
zations’ activity, from defi ning educational plans 
and programmes to interacting with local cultural 
societies and various ethnical groups. From our 


